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Creating a Web presence

This month I am speaking with Officite.com President 
Glenn Lombardi, who shares advice on how dentists 
should approach creating a Web presence. Go to www.
officite.com to see some examples of what we will discuss.

Dr. DiTolla: I think many dentists are afraid of how much 
work is needed to create a Web site because they have no idea how 
one is developed. How much work is involved for the dentist in 
building a Web site? 

Lombardi: The best advice I can give is to find a quali-
fied, experienced Web design firm that specializes in the 
dental profession. If a dentist were to use a general Web 
design company, one that does not have expertise in the 
dental community, the process would be much more in-
volved. The dentist would be responsible for selecting col-
ors, conceptualizing designs, and directing layouts. 

This information then would go through a creative pro-
cess, which could take as many as three detailed meetings 
and perhaps three months to complete. More importantly, 
the dentist would be responsible for writing the new Web 
site’s content. This would include a practice profile, service 
descriptions, information about procedures and treatments 
— just to name a few elements. Writing content can be la-
borious. This part of the process can take as much as three 
months and can turn into a full-time job for the dentist. 

But when a dentist chooses a Web design firm that 
specializes in the dental field, the process is quite simple. 
That’s because, first and foremost — as is the case with 
Officite — much of the process is already complete. We 
have already conducted patient surveys to learn what they 
are looking for in a dental practice Web site, such as colors, 
touch, navigation, and detail. We also write and supply all 
content. With more than 2,000 Web sites to our credit, we 
have a well-rounded library of options for dentists, ranging 
from information on Invisalign® to detailed descriptions of 
veneers and general teeth whitening services. 

We tell clients it’s anything anyone would want or need 
to know about dentistry. Our goal is to make the process 
simple by using our researched and proven system that in-
corporates well-written content with clean navigation and 
a contemporary, smooth design. Our clients just need to 
give us basic information to get a professional, manageable 
Web site up and running. Generally, this can be done in 

three to five business days. 
Dr. DiTolla: It’s important to point out that Officite handles 

the written content because dentists are notorious for confus-
ing patients when they try to explain what needs to be done. 
Usually, the dentist turns to the dental assistant to ask for help 
or clarification. So, if dentists were to create their own Web 
sites, they may lose effectiveness since dentists aren’t the best at 
describing – in patient-friendly terms — what kind of services 
they offer. 

Lombardi: Exactly. People searching the Internet want 
quick, simple answers. Once they gather enough informa-
tion, they will decide if they are coming to your office. Es-
sentially, you have to make sure the navigation is clear and 
the content is written well, not only to inform, but also to 
drive them into the practice. 

Dr. DiTolla: I have noticed that for every business I want to 
use or every restaurant I want to go to, I look at that business’s 
Web site first. If the business doesn’t have a Web site, I actually 
get suspicious. So for a dental practice, once a dentist commits to 
Officite and says, “OK, let’s create a Web site,” how long does the 
process of customization usually take? 

Lombardi: You should expect to have a “live” Web site 
within three to 10 business days after you sign on as a 
client. The only aspect that usually takes some time is a 
picture, no matter whether of the office, the doctors, or 
any staff members. We usually recommend a professional 
photographer take these pictures to ensure the highest 
quality and fastest turnaround time. 

Dr. DiTolla: It’s amazing that a site can go live within the 
span of about a week. To go from no Web presence to having 
an established, mature-looking site in that short of a time is 
incredible. Once a dentist has a Web site, how often should it 
be updated?

Lombardi: We think that dentists should update their 
Web sites at least quarterly, if not monthly. As you said, 
one of the problems you encounter today is looking sus-
picious if you don’t have a Web site. Consumers don’t ex-
pect a plain or outdated-looking site. They expect a den-
tal practice’s site to have relevant information and look 
contemporary. 
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